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The demographic characteristics of adults who are likely to take courses have been firmly established 
by research. This study uses those characteristics to estimate the likelihood that adults residing in your 
service area will enroll in courses. It maps those locations by census tract, indicating the probability that 
each tract will produce adult students, and provides tables that prioritize all census tracts from highest 
to lowest likelihood of engaging in learning. �
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This study systematically screens thousands of households to find current, recent and prospective 
undergraduate, graduate and/or noncredit adult learners because, as recent “buyers”, those adults can 
give the most accurate description of what, when, how and why adult students now and in the near 
future will study.  Studies are priced with regard to the number of these three populations that you are 
interested in having analyzed (see below).  
 

Adults who are already in the learning market can give the most realistic and reliable descriptions of 
what adult students want.  Interviewing a cross-section of such adults produces a template of their 
preferences that your institution can lay over its current programs and practices to see where they 
match—or mismatch—the market.  The result is an unparalleled set of data for decisions about how to 
attract, serve, and retain more adult students. 
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What other colleges and universities offer adult undergraduate, graduate or noncredit students could 
influence your college's policies and marketing. Aslanian Group examine the programs of the 
institutions that have the largest shares of the adult student market in your region and develops profiles
of what they offer, when they schedule courses, where they conduct their classes, what they charge, 
and much more that is essential for you to know as you plan for the future. 
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